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Terra Madre Salone del Gusto is the largest international 
event dedicated to good, clean and fair food, the 
environment and food politics



Since 1996 Salone del Gusto, and since 2004 Terra Madre Salone del Gusto 
(as a single event) attracts hundreds of thousands of visitors, Slow Food 
delegates, companies, activists, teachers, experts and journalists from across 
the world to Turin every two years.
Terra Madre Salone del Gusto is an event by Slow Food, the City of Turin, the Piedmont 
Region, and is organized by Slow Food Promozione which, since February 2019,  
is a Certified B Corporation.
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2020 Project

NAME OF THE EVENT

WHERE
Lingotto Fiere, Turin

WHEN
October 8-12 

Terra Madre 2020 aims show how we can change the 
future of food. We can do this by acting together, saving 
biodiversity and promoting education.

Everyone can bring their own ideas, proposals, projects, 
support and energy. Everyone can write a piece of this future: 
the producers and cooks with their work and knowledge, the 
institutions and organizations with their policies and projects, 
and above all young people with their active participation.
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At Terra Madre 2020 you’ll find people:

 who fight to save biodiversity
 who safeguard their lands, takes care of them and keeps them fertile
 who preserve the health of the oceans, lakes and rivers
 who are committed to the protection of animal welfare
 who are invested in the future of difficult areas, like the mountains
 who protect common goods: soil, water, air, seeds, knowledge…
 who are confronting the climate crisis and finding solutions to reduce the environmental  

impact of food production
 who believe in the transmission of knowledge between generations as a tool for building a 

better future for all: children, adults, the elderly
 who have the courage to innovate
 who promote policies to strengthen biodiversity and protect the environment
 who work every day to produce good, clean and fair food



PICTURES AND NUMBERS FROM THE 2018 EDITION 
7000 delegates of the Terra Madre network from 150 countries
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New geographies

Slow Food is designing a new geography. In this era of souverainism, nationalism, walls and barbed 
wire, Terra Madre proposes a new layout, organizing the event space according to areas, not politically-
defined borders, but based on physical, ecological and cultural elements.

Not borders, but roots. Not nations, but cultures. Food without political borders or walls, but deep 
roots in community: food as culture, food as key to building the future.

The geography we propose puts ecosystems at the center, highlights their fragility and proposes 
concrete solutions. There will therefore be four areas, which correspond to the four pavilions.



Behind every producer there’s a land, 
behind every product there’s a landscape.



1 – HIGHLANDS
Products from the mountains and hilly regions; projects that care for the land, protect the landscape,  
implementation of services, sustainable tourism.
Which exhibitors? Example: Alpine regions, Austria, Switzerland, the Pyrenees, the Caucasus, the Andes,  
products of hilly regions.

2 – WATER WORLDS
Sustainable fishing, protecting the seas, oceans, lakes, rivers and coastal regions, the fight against plastic and pollution,  
the idea of our waters as a common good.
Which exhibitors? For example: those from the Mediterranean Sea, the northern seas, the Caribbean, Indonesia, the countries of the Danube, 
the communities of the Po, the Amazon River and lakeside communities.

3 – CITY AND COUNTRYSIDE
The urban and rural areas that cooperate for a better future, urban gardens, farmers’ markets, short supply chains,  
community-supported agriculture, sustainable urbanization.
Which exhibitors? Smart cities, city exhibitors, renewable energy, innovative experiences and good technology

4 – LOWLANDS
Agroecology as a response to intensive agriculture, monocultures and desertification. The reduction of meat consumption and the 
promotion of sustainable farming which ensures animal welfare as an alternative to intensive farms and deforestation.
Which exhibitors? All flatlands, the Po Valley, the savannah, the American Great Plains....



 Exhibitors from across the world and their artisanal products, ideas and projects

 The exhibition of Ark of Taste products with examples from every continent

 Slow Food campaigns and projects to save biodiversity, from traditional seeds to bees 
and the defense of common goods

  An area dedicated to the Terra Madre Forums, to discuss the themes of the event with delegates
from the network and experts from across the world

 A Cooking School space for practical demonstrations and show cooking

What you’ll find the four areas



PICTURES FROM THE 2018 EDITION 

5 interactive themed areas focusing on meat consumption, sustainable 
fishing, seeds, bees and the relationship between food and health



In 2020 there’ll be more than one way to visit the event!
Beyond buying an entrance ticket and booking for specific activities (Taste Workshops, Dinner Dates, etc.) 
you’ll be able to choose a new option.

Slow Food is working to develop visitor experiences: fun guided tours that allow you to discover Terra 
Madre following one or more themes, e.g. the spice route, hands in dough, fermented foods, etc.

Slow Food Experiences will include interaction with our partners! Each experience can be enriched 
by the ideas of our exhibitors, the local, regional or national Slow Food groups, and institutions.

Slow Food Experiences



PICTURES AND NUMBERS FROM THE 2018 EDITION

Over 900 events in the program, from workshops to conferences, 
forums and dinners



Communication numbers
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Social media

Over 600 posts across our Italian and international channels – Facebook, Twitter, Instagram and YouTube – 
with a total of 2 million visualizations

Publicity and communication in the city of Turin

Public and private spaces across the city hosted various graphic materials relating to the event: Via Nizza, 
Piazza Castello, Piazza San Carlo, Porta Nuova, Porta Susa, Palazzo di Città, the airport and public transport

• personalized adverts on trams and buses
• adverts in major national newspapers, on websites and radio broadcasts

Communication numbers 2018  
EDITION



The future of food in Turin

The strength of Terra Madre and the capacity of Slow Food to create networks, facilitating dialogue 
between diverse subjects from across the world who are brought together in Turin (producers, scientists, 
cooks, researchers and above all consumers), make the event an unmissable opportunity which is both 
involving and highly visible.

In 2020 everyone can make their own contribution, participating in the activities of two big areas designed 
for work on the future of food.

Each day in these spaces we’ll investigate a different topic and host a presentation by an internationally-
recognized name who can reinforce and inspire our vision.

In 2020 the experimentation in new productions and new language, from art to cinema, will 
encourage the emergence of these ideas on this big stage of sharing and exchange.



Research on Twitter of a sample of our delegates tells us that:

The network in numbers and social capital

 56% of the relationships established between delegates regard the 
exchange of information and product knowledge

 80,9% of the people who’ve formed relationships are people who 
met for the first time at Terra Madre 2018.

Twitter traffic from September 20-24: 20,262 tweets that mention #foodforchange, 
#terramadre or #salonedelgusto with the involvement of 4621 people who together  
count 133 million followers.
In 2018 the centrality of Italy was less evident than in previous editions, and 
aggregations of relationships among delegates of other countries was more evident, 
which are now beginning to take on the role of a Hub.
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WASTE
68.23 tons of waste (81.4% of which recycled)
In 2006, of 188.06 tons of waste only 16% was recycled

MOBILITY

9 water fountains provided by SMAT delivered 19,000 liters of water, which 
equaled a saving of 38,000 plastic bottles and 1520 liters of petrol.

Around 47860 km pedaled in bike sharing schemes (ToBike) equaled a 
saving of 4.3 tons of CO2. Around 1250km traveled in electric car 
sharing schemes (Car2Go) equaled a saving of 36kg of C02.

WATER

A systemic event: low environmental impact and high social sustainability 2018  
EDITION



FOOD 
DONATIONS

1834 kg of recovered or donated products from exhibitors were delivered to 
homeless people, people in need, people with restricted movement or with 
mental and physical health problems.

4795 lunch boxes containing a cold meal were delivered in every province of 
Piedmont to retirement homes, migrant canteens, social canteens, family homes, 
clinics for people with motor disorders or psychological problems and other 
people in need

1800 families used changing rooms, rooms for mothers and fathers, relaxation 
points and buggy parking

Around 2000 children from 4 to 14 years old participated in educational 
activities relating to sustainability

FAMILY 
FRIENDLY
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Past editions of Terra Madre Salone del Gusto have been made possible thanks to the contributions of numerous 
partners, institutions, banks and universities. Among the most significant are: 
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partners, institutions, banks and universities. Among the most significant are: 

Bottiglie e vasi in vetro per alimenti
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www.slowfood.com


